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The RDPAC Digital Health Compliance Guidance (the
“Digital Health Guidance”), published on June 30, 2023,
provides high-level, non-binding guidance to member
companies regarding the use of digital tools in their
interactions with healthcare professionals (“HCPs”),
patients and other stakeholders. In accordance with the
principles under the Digital Health Guidance, the RDPAC
now issues this RDPAC Digital Health Compliance Sub-
Guidance: Interactions with HCPs & HCOs (this “Sub-
Guidance”), aiming to provide specific guidance on
interactions with HCPs and healthcare organizations

(“HCOs”) in digital settings.

The purpose of this Sub-Guidance is to serve as a
non-binding resource for member companies when
considering their interaction activities with HCPs and
HCOs through digital channels. This Sub-Guidance should
be read in the spirit of the Digital Health Guidance and
always in accordance with applicable laws, regulations,
the general principles and relevant provisions of the
RDPAC Code of Practice 2022 (the “RDPAC Code”) and

other applicable industry standards.

It should also be noted that member companies have
varying practices in the use of digital tools, and this Sub-
Guidance only provides general guidance on certain
relatively widely-used practices. Member companies
have the freedom and discretion in determining the
implementation details for various scenarios based on the
principles contained in this Sub-Guidance, and in adopting
more stringent requirements than those contained in this
Sub-Guidance, as they deem appropriate in light of their

companies’ specific considerations.
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1. Specific regulations and rules
relating to digital activities

With the emergence and wide use of digital tools
in the pharmaceutical industry in recent years, the
Chinese government has developed several regulations
and rules related to digital activities, such as those
related to Internet diagnosis and treatment, sale of
medicines on the Internet, Internet advertising, as well
as protection of personal information, data security and
cybersecurity. Member companies should strictly adhere
to these specific regulations when contemplating and
implementing programs that involve interactions with

HCPs and HCOs in digital settings.

2. Management of third-party
digital platforms

In their interactions with HCPs and HCOs, member
companies may need to engage or collaborate with
various third-party digital platforms, including but not
limited to, online conference platforms, social media
platforms, health management platforms, Internet
hospitals, e-commerce platforms, e-commerce retail

pharmacies, etc.
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Member companies should properly manage the
compliance risks arising from using such platforms.
Particularly, when engaging or collaborating with third-
party digital platforms, member companies should
properly assess the compliance and execution risks of
the program, and on that basis perform an adequate
and effective pre-collaboration due diligence review
on the third-party digital platform as well as the key
subcontractors and vendors that such platform uses for
the program. It is recommended that such due diligence
review should cover, at a minimum, the relevant entities’
registration status and qualifications, past penalties
and negative press reports, the effectiveness of their
compliance control system, whether they agree to comply
with the member company's compliance standards and
requirements when applicable, and whether they agree
to cooperate with the member company's compliance
monitoring and auditing when needed. With respect
to third-party digital platforms that may be involved
in making payments to HCPs (e.g., Internet hospitals,
e-commerce retail pharmacies, etc.), member companies
are encouraged to conduct due diligence on such third-
party digital platform's HCP compensation models,
with a particular focus on such models’ potential undue

influence on HCP prescribing decisions.

Member companies may cooperate with various digital
platforms, including but not limited to Internet hospitals,
e-commerce platforms, online pharmacies, etc., for
the purpose of conducting reasonable data analysis
and utilization. However, member companies are not
allowed to collect any drug prescription amount data for

unjustifiable commercial purposes.

In addition, member companies should consider
developing a robust compliance monitoring and risk-
based audit plan for third-party digital platforms, and

conduct effective monitoring and audits accordingly.

3. ERR2. HERLMMASER
AR

ZANRBINFURESET LS
WATEE, AIgEBEWREErRET
ALTHPTAGENGZESGENTEE, i
BTFRPEMNEHIIEERN, EHEL
KEMZH, ZRABDNEEERBFFE
BV BN AT A, MEXERBERZEM
HETE . EREMETBET AT
ENPAEREN, SRAFNETERNEHK
ERIPREEFARIPERZEN, UREXRER
IR TR

B2, MREAATANETRER
AT TN EEHERBEIRETREERLA
THAFESR, WAFEGNERRNIRS
AFREDAN, BREBAERTAGEEEZEHE
REFNENNRAENERBENFEE. =
RABFRFERAF EGEES R SHH
eEEN =

HNBNERZRABEERLZFFE (I
METEMSI) B, KHEEXRENSS
EEOBRTETFEETWALHIEETEE
TA AT #HTHIN. WTFE=5EH, 25
RENEERSFENENE (GINETIEAR
R) afF, REEZIMRIABETIEER
WAEFREIBEESDHEE (CHEREEHM
SRHER) o

3. Information security, data
privacy and cybersecurity
technology

When interacting with HCPs through digital channels,
member companies may have legitimate and reasonable
needs to collect personal information from HCPs for
purposes such as user registration and identification
authentication. Before performing such activities,
member companies should consider the qualification
and technical standards of the digital platforms and their
compliance with applicable laws and regulations. When
processing personal information collected from HCPs,
member companies should comply with applicable data
protection and privacy laws and regulations, as well as

various national standards and guidelines.

Particularly, if the use of HCP personal information by
member companies involves HCPs’ user portrait, such use
of user portrait should not identify specific individuals,
except to the extent necessary to achieve the purpose of
the use for which the personal information subject has
provided specific authorization and consent. Member
companies should not use user portrait to deliver drug

advertisements or other commercial advertisements.

When using digital platforms (e.g., conducting virtual
meetings), member companies are recommended to
implement a process to confirm participants’ status
as HCPs or non-HCPs. For third-party events, member
companies should consider working with the event
owner (e.g., an HCO) to make reasonable efforts to
restrict access to event materials (particularly materials

containing drug information) to HCPs only.
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1. Virtual medical interaction
programs with HCPs

Member companies may support HCPs to attend virtual
company-organized programs and third-party HCP
events. Member companies may make decisions on
HCP attendance support on the basis of the value of the
programs/events to individual HCPs depending on their
expertise, qualifications, experience, and educational

needs.

In principle, for virtual medical interaction programs
organized by third-parties, a member company’s support
of HCP attendance should typically be limited to program
registration fees only, and should not include any cost for

travel, accommodation and meals.

In addition, member companies are encouraged to
ensure that a process is in place to conduct identification
authentication on attendees for company-organized

virtual programs.

Any payment of speaker fees to HCPs in connection with
online speaking services should comply with the Fair
Market Value (“FMV”) principle, and member companies

should establish an appropriate FMV mechanism.
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2. Digital HCP-patient interaction
programs

Digital HCP-patient interaction programs can take
various forms, such as virtual patient education
programs and virtual “Q&A rooms” on mobile apps or
WeChat mini-programs. Regardless of the form of digital
HCP-patient interaction programs, member companies
should ensure that the content of such interaction is fair,
balanced and neutral, and is limited to non-promotional
scientific and disease awareness content, and the
interactions do not pose a risk of conflict of interest in
the HCP-patient relationship. Information sharing with
patients should not constitute diagnosis and treatment
activities, should not be product promotion driven and
should not include product-related information that
could inappropriately influence patients’ drug use and

medical treatment decisions.

Member companies should ensure that HCPs
participating in HCP-patient interaction programs have
appropriate qualifications, knowledge, and experience
with the subject matter of the program, and are familiar
with the technology and format of online interactions.
Any payment of service fees to HCPs must be based on
HCPs’ genuine and legitimate services and comply with

the FMV principle.

To ensure that communications between HCPs and
patients do not constitute unlawful diagnosis and
treatment activities, member companies should
consider implementing appropriate methods to monitor
the content of interactions, such as standardized drop-
down response phrases and prohibition of free text

responses.
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When carrying out digital HCP-patient interaction
programs, member companies should also ensure their
compliance with adverse event (“AE”) collection and
reporting obligations, and may organize adequate prior
trainings to HCPs on the proper collection and handling

of AE information.

3. Interaction with associations on
digital programs

Digital interaction programs with associations may
take various forms, such as co-development of a
digital patient care system that could be used by HCPs
for patient management. The purpose and focus of
digital interaction programs with associations should
be to provide scientific or educational information to
HCPs for the enhancement of patient care, and/or to
benefit patients through the provision of disease or
care knowledge. Member companies should not use
the digital program as a tool to unduly influence the

prescription decisions of HCPs.

To ensure compliance with the above principles, member
companies should have appropriate controls and
governance in place, which is recommended to cover
compliant collection of HCP or patient information, use
of qualified third-parties and third-party management,
and record retention requirements. Member companies
should perform proper due diligence and audits on
the collaborating associations. In addition, member
companies are encouraged to require collaborating
associations to conduct due diligence on the third-party
vendors used by the associations before engagement, and
require the associations to conduct monitoring and audit
on third-party vendors that they engage. For payment
verification purposes, member companies may consider
requiring associations to provide fee settlement reports

and supporting invoices with their third-party vendors.

4. 5HEMERRED

BINBNERABESEENERARE
EEEMER], SEANTE#HITEETE,
HEEE: BB EN. AEREBIRES T
FZWATE5ZMENER WER) .
RiIEZB B mET DET I ATEBZNEN
B, REFEEAREMNAES RSN
B, BRFENETREETWATHE5Z
HEMNEEFERSEMOING, URES
FrEREd BB ERF 8 XRRM / 307 m
BXABHITAREEERZ HHIXPL

AR, NEVNEERENR / REREX
ke, FMNEERABEEFRENTER,
WEEMERHAITERBE. ER5aHR
RIFERISRIRFAE, FTZNRRFE
NEREEENERN L SEAREFIE
i, URBEBENERRAETREZIALX
HREEVRT, BERXME —RIERT,
ERNERAMET BET W ATRHNE
£, BIERS, BINTELISTT. EARRE
B, #4E9F, AETEETIALTSM
FEAFHHNERMARS . BRN L,
FMERESRARBNEHHEPHEMITE
B, MREEEKMERERENZFAEST
BPEZTIWALHIARSEN, T2RHHUE
TRERUALTHARE S ENKE, WS
RAB NS ZEEMEREF

4. Interaction with Internet
hospitals

Prior to commencing any interaction program
with Internet hospitals, member companies are
recommended to conduct a thorough evaluation of the
entire program, including an assessment of the purpose
of the initiative, the rationale for recruiting or involving
HCPs (if applicable), the transfer of value to HCPs
under the program, any antitrust or unfair competition
issues, the risk of undue influence on HCPs or patients
of the program and the risk of improper promotion
or advertising of the disease and/or product-related

content on such platforms.

In particular, to effectively manage anti-corruption/
anti-bribery risks, before carrying out the interaction
program, a member company is encouraged to conduct
background check, legal and compliance due diligence
review and business due diligence review on the
Internet hospital. It is recommended that such due
diligence review focuses on the business model and
profit model of the Internet hospital, as well as the
Internet hospital’'s HCP compensation model including
relevant practices. Generally, Internet hospitals can
pay HCPs for their genuine and legitimate services,
such as online diagnosis and treatment, online health
management, online consultation, etc., in compliance
with the FMV principle. In principle, a member
company should not collaborate with an Internet
hospital that uses drug prescription amount, either fully
or partially, when determining the service fees to be
paid to HCPs, whether within the member company’s

interaction program or in other programs.
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5. Interaction with e-commerce
platforms and e-commerce
retail pharmacies

Similarly, prior to commencing any interaction program
with e-commerce platforms and/or e-commerce retail
pharmacies, member companies are encouraged to
conduct a thorough evaluation and assessment of the
proposed program, paying particular attention to price
control risk and the risk of cross-channel interference

among affiliated hospitals and pharmacies.

In addition, because e-commerce platforms and retail
pharmacies may have substantial direct interactions
with patients and the general public, when evaluating a
specific interaction program, member companies should
pay particular attention to the materials that will be
posted on e-commerce channels. In particular, member
companies are recommended to review the materials
developed by the e-commerce platforms and/or retail
pharmacies to ensure that information contained in
materials posted on online retail pharmacies does not
contain off-label information, is not false or misleading
and is not illegal drug, device or medical treatment

advertisement.
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6. Operating digital therapeutic
(DTx) products

Digital therapeutics (“DTx”) are software-based products
for the prevention, management and treatment of
health conditions. They are subject to a set of specific
regulatory registration requirements. DTx products may
be used or prescribed on Internet hospitals, or purchased
through e-commerce platforms. Member companies
should ensure that the distribution and promotion of
DTx products are in compliance with GSP-related laws
and regulations, hospital listing rules, and e-commerce
platform upload and download rules. Any promotional
activities or promotional materials for the DTx products
should be carefully reviewed by member companies to
ensure compliance with promotion and advertising laws,

regulations and company policies and SOPs.

7. Use of social media tools

As a general principle, member companies are
responsible for all content disseminated via digital
channels including social media, when the content is
initiated, branded, and/or sponsored by the member
company or a third party acting on its behalf. A member
company must not use social media or digital channels
(e.g., websites, webinars, podcasts, blogs, WeChat
official account, Weibo account, etc.) to engage in
improper promotion or advertising of pharmaceutical
products. Therefore, member companies should
consider establishing and implementing an adequate
and robust review mechanism to ensure content
published on social media or digital channels is truthful,
non-misleading, balanced, current, and accurate, and
complies with the provisions of the laws, regulations
and guidelines on the promotion and advertising of

pharmaceutical products.
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As a new type of digital program using social media,
member companies may collaborate with online
influencers who are media figures within an area or
sector, or digital opinion leaders who are experts on
specific issues. Because of their capabilities of reaching
to a large group of audience, member companies may
engage online influencers and digital opinion leaders as
consultants and advisors for services, including creation

and co-creation and posting of digital content.

Engaging with online Influencers and digital opinion
leaders requires careful evaluation, including
assessment of the risks of undue influence on HCPs,
HCOs, patients and the general public, and risks that
such digital content could be perceived as improper
promotion or illegal advertisement of pharmaceutical

products.

In addition, member companies are recommended to
carefully assess engagements with online influencers
and digital opinion leaders (both HCPs and non-HCPs)
to ensure that the services provided constitute bona
fide services or serve a legitimate need and that any
compensation or remuneration provided to them
is appropriate and reasonable and would not pose
a risk of undue influence or conflict of interest. In
this regard, member companies are encouraged to
establish a methodology for calculating FMV rates for
online influencers and digital opinion leaders to ensure

transparency and consistency.
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